
Content Creation Mastery



Learning Objectives

 Identify the reasons you need a content strategy

 Draft your own content strategy

 Identify keys to becoming a content creation machine

 Create 7 unique pieces of content 

 Develop a  content editorial calendar



IMPORTANCE OF HAVING A CONTENT 
STRATEGY



Introduction

A constant flow of high quality 
content starts with developing a 

content strategy.



High Quality Content

Having a content 
strategy in place 

ensures 
consistent quality.



A Consistent Message

By planning ahead of time, 
you can ensure that all of 

your content contributes to 
the message or story you 
want to convey to your 

readers.



Goals and Measures

A good content strategy 
involves setting measurable 

long-term goals and 
monitoring results.



Your Target Market

To develop your strategy, you 
need to identify a target 

market and get to know your 
readers.



Avoid Getting Stuck

A resources and idea bank 
ensures that you never run 

out of ideas because you have 
a source of ideas for when 

you're uninspired.



The Resources You Need

Your strategy identifies 
resources you'll need before 

you need them.



Conclusion

Focus on the needs and interests of 
your readers when developing a 

content strategy.



Activity

1. Outline your key message.
2. Define your target market and create profiles.
3. Set your content marketing goals.
4. Make a list of key types of content and where it will 

be published.
5. Determine what help you need.



Keys to Becoming a Content Creation 
Machine



Introduction

In order to meet your content creation 
needs, you need to become a kind of 

'content creation machine.'



Daily Practice

Get into a daily 
practice of writing 

and creating content.



Content Creation Schedule

Make an editorial 
schedule for your 

content creation and 
publishing.



Start an Idea Bank

Keep an idea bank, 
which is a list of ideas 

to use for future 
content.



Start a Template Bank

Keep a file of templates 
into which you can plug 

information to create 
new content or 

repurpose old content.



Mix up Your Content

Don't just produce text-
based content -

incorporate multimedia 
and resource guides as 

well.



Seek Feedback

Get feedback from other 
content creators and make 
improvements accordingly.



Check out the Competition

Look at other content in 
your niche to get ideas 

and inspiration.



You can also curate content, which 
involves sharing content and offering 

your own comments, ideas, or opinions.

CURATION: THE ULTIMATE 
CONTENT SOURCE



Activity

1. Get ideas from blogs or articles from your niche.
2. Use your Idea Bank to write down any article ideas 

you have.
3. Create templates.
4. Make a content creation schedule.



Content Creation Templates - The List 
Post



Introduction

List posts are nice because they're 
easy for readers to digest and simple 

for you to make.



What You Can List

You can list anything; 
including tips, tools, 
resources, people to 

follow, blogs to read and 
so on.



Numbers in Your Title

Numbering your list items 
and putting this number in 

the title makes your list more 
attractive to readers. 



Item Number

You can create long lists 
with just a blurb for each 
item or short lists that say 

more about each item.



Repurposing Content with Lists

List posts are a great way to 
repurpose content. You can 
also turn a list post into new 
content by expanding on the 

list items.



Categorizing Your Lists

If you have a long list, it 
helps to split up the items 

into subcategories.



Consider Outsourcing

List creation is something that can 
easily be outsourced.



Activity

1. Brainstorm a list of tips, resources, tools, ideas, etc.

2. Fill in a sentence or two about each.



Content Template – The Most 
Common Mistakes Post



Introduction

The ‘common mistakes’ post is a post 
that identifies commonplace mistakes 

and then offers a solution for each.



Collecting Mistakes

Collect a list of mistakes and 
explain how to turn 'wrong 

ways' into 'right ways.'



The Anatomy of a Mistake

For each item, identify the 
mistake, explain why it's a 
mistake, and then offer a 

solution.



Variations on the Common Mistakes 
Post

Two variations on 
the ‘common 

mistakes’ post are 
the ‘right way vs. 

wrong way’ post and 
the ‘old way vs. new 

way’ post.



Conclusion

Although the mistake is the star 
of the article, the real value is 

offered by explaining the correct 
way to do the task at hand.



Activity

• Create a Common Mistakes article:

1. Brainstorm common mistakes.
2. Explain why it’s a mistake.
3. Describe how to avoid it.



Creating High Quality Content 
Through Curated News Stories



Introduction

By curating news stories you can give 
your readers useful, timely information 

that you don't have to create 
completely from scratch.



What Is Content Curation?

Content curation involves 
sharing content with your 

readers and then offering your 
own opinions, ideas, advice, 

or comments.



Finding Stories to Share

You can find timely 
stories by subscribing 
to news sites, using 
Google search, or 

seeing what's 
trending on social 

media.



How to Curate a Story

You can link to a story or 
include a snippet of the 
story in your post along 
with your own thoughts 

and comments.



Multimedia Curation

Photo, video, and other 
multimedia news stories 

can be curated in addition 
to text-based articles.



Conclusion

As you share content, watch your 
readers' reactions to it to discover 

what types of stories they like best.



Activity

1. Find good sources of news in your 
niche.

2. Select 3 recent articles on a trending 
topic.

3. Create a blog post with links, summary 
and your comments.



Easy Content Creation - Data to Infographic



Introduction

A good way to create high quality 
content easily is to take data and turn it 

into an infographic.



The Benefits of Infographics

Infographics are easy to 
make, but another benefit 

is that they offer readers an 
easy way to digest hard 

data.



The Anatomy of an Infographic

An infographic has three 
components – visuals, 

content, and knowledge.



Creating an Infographic

Start with content and build your 
infographic around it, adding 

graphics, an introduction, and a 
conclusion.



Designing Your Graphic

You can create your own 
infographics using programs 

that are available or hire 
someone to handle the design 

aspect for you.



Hiring Help for Your Infographics

If you outsource infographic
creation, create a rough 

outline for the designer to 
follow.



Make it Shareable!

Since infographics are some of the most 
shared content on the web, make yours as 
easy to share as possible when you publish 

it.



Activity

1. Study existing infographics.
2. Plan out your own (use the worksheet). 
3. Try out a web-based infographic design program.
4. Alternatively, go to fiverr.com, search for 

“infographics” and hire. 



Content Template – The How-To 
Post



Introduction

The ‘how-to’ post is a content template 
that teaches your reader how to do 

something step by step.



Creating a How-To Post

Create a ‘how-to’ post by taking 
any process or task related to 

your niche and breaking it down 
into steps. Explain these steps 

in detail to the reader.



What Can You How-To?

You can create a ‘how-to’ 
post to explain absolutely 

any task or process.



Adding Images to Your 
How-To

It's usually a good idea to 
add images to your ‘how-to’ 

posts or make them 
primarily visual.



Video Tutorials

‘How-to’ posts can be made into 
video tutorials that actually show 
the viewer how to accomplish the 

task.



Start with Questions

Go out and find the questions people 
are already asking.



Activity

1. Brainstorm needs related to your niche.
2. Select one and fill in the steps in your How 

To template.
3. Include an introduction and conclusion.
4. Find or create images.



Content Templates – The FAQ



Introduction

An FAQ (frequently asked questions) is a 
list of commonly asked questions and 

their answers.



Finding Questions To Answer

Start by brainstorming 
common questions a person 

might have or questions 
you've been asked many 

times before. Next, research 
online and compile a list of 

questions people are asking.



Creating Your FAQ’s

Put the questions that relate to 
a certain topic in an order that 
seems logical to you and write 

short answers to them.



Editing Your FAQ’s

Organize your FAQ's 
questions by grouping them 

according to category.



Repurposing FAQ Content

You can expand your FAQ's 
questions and turn them into 

individual articles. 



Where To Start
Amass questions before you start 

planning your FAQs.



Activity

1. Brainstorm frequently asked questions.
2. Take a number of related questions and 

create an FAQ.



Easy Content Creation - From Tips 
To Slides To Video



Introduction

You can repurpose old content and 
create something new by turning tips 

into slides and videos.



Slide Tips

Turn each tip into a slide 
and add an explanation 

if necessary. 



Slides To Video

When making videos, you 
can read your tips article 

as the video script.



Types Of Slideshow Content

Aside from tips, all kinds of 
content can be repurposed as 
a slideshow, including how-to 
posts, FAQs, infographics, and 

webinars.



Conclusion

Break up any content into distinct ideas 
before putting them on slides. Then 

share everywhere!



Activity

1. Using regular content, extract key points 
to make a slideshow.

2. Create a video version of your slideshow.



Create Your Editorial Calendar



Introduction

The final step to becoming a content 
creation machine is to create an 

editorial schedule for creating and 
publishing content.



Your 4-Week Plan

Create a tentative schedule for 
the next four weeks and see 

how it works before 
implementing it long-term.



Your Publishing Schedule

Start by deciding on your 
publishing schedule and 
then work backwards to 

decide how much time you 
need to spend creating 

content and when.



Scheduling Your Content Creation

Create a daily routine 
where you work on 
content and make 

deadlines for each piece 
you create. If writing, 

you may choose to 
break up the outlining, 

writing, and editing 
portions of the work.



Monitor Results

Monitor your results and 
decide whether you need 

to cut back or whether you 
could possibly produce 

more content.



Conclusion

Armed with your ideas, your templates, 
and your schedule, you're now ready to 

start producing content.



Activity

1. Create a 4-week content plan.
2. Monitor your results.



Magnetic Content

How To Create Content That 
Attracts & Engages Your Market



A Free Advertising Opportunity

•Content can offer a free advertising opportunity
•Nearly all major content distribution channels are free
•Great for small companies with limited resources



Activity:

1.  Identify your current strengths and weaknesses with 
content creation
2.  Describe your current commitment and challenges in 
content creation
3.  Define your goals for the completion of this project



Key One - How To Create Content 
That Resonates With Your 
Audience

1



Your Relationship With Your Audience

•Each piece of content is a part of building a relationship
• Ideally readers will share and talk about your content
• Interact and learn more about your readers



Be Real

•Break down any formal barriers
•Write in a friendly and casual tone to make it 

more personal
•Share personal stories… but find a good balance



Good Content Creation Ideas



Stir Emotions

•Emotional content resonates with readers
•Content that gets people feeling is much more 

likely to get shared
•Positive emotions get a more positive response



Activity:

1. Answer the questions from the previous slide in 
this module to spur some content creation topics 
you can use for engagement.

2. Write a one paragraph summary providing one 
solution to one of your customer needs. 



Key Two - Give Your Content 
A New Lease On Life
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Evergreen Content

•Write on topics not connected to 
a particular time

•Avoid writing about trends
•Don’t mention things that might 

not be used in the future



Repurposing Content



Ways To Repurpose Content

•Rewriting – Take a piece of your content and 
reword it and add some new info

•Recombining – Take 2 or more pieces of content 
and put them together

•Reformatting – Take content in one format and 
convert it into another



Some Ways To Reformat



Activity:

1. Make a list of old content you can repurpose and 
republish.

2. Decide which media you will use to take old 
content and make it feel new and more engaging.



Key Three - Use Proven Tools 
And Techniques For Widespread 
Content Distribution
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Reader Sharing

•The best distribution is from your own readers
•You can encourage them to share
• Include a call to action or social sharing buttons



Use Social Media As A Broadcast Tool

•Not every social media site is suitable to post 
lots of content

•With Twitter, for example, provide a link to 
content posted elsewhere

•Emphasize benefits to the reader



Good Keyword Practices

•Use relevant and popular keywords
• Include them wherever possible
•Search engines consider many different places



Go Mobile

•Make sure all of your content functions on 
mobile devices

•Mobile users have short attention spans
•Mobile devices make it easy to share content on 

social media



Be A Reader And Reciprocate

•Read and interact with the content of others
•Get ideas and build relationships through 

reciprocation
•You’ll also get exposure through your comments



Write For Others

•Get published on sites and newsletters other 
than your own to expand your audience

•Write guest blogs to attract an audience similar 
to your own

•Trade content with others newsletters



Connect With Big Names

•Take advantages of opportunities to connect 
with big names in your field

•Ask them for an interview
•Create valuable content and gain exposure



Activity:

1. List keywords to use in content.
2. Find other places to contribute content 

and/or big names to connect with.



Key Four - Measure The 
Effectiveness Of Your 
Content Marketing
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Awareness – Who Knows About You?

•Track your reach online
•How many people are coming in contact with 

your content
• i.e. People recommending you



Engagement – Who’s Talking About You?



Conversion – Who’s Buying From You?

•Create a goal for conversions for each campaign
•Run split tests
•Goals should be as specific as possible



Templates & Tools for Tracking

•Most social media sites allow you to track some 
data

•Create tracking spreadsheets to measure results
•Create an integrated content planning template



Regular Tracking Reports

•You need to track your content regularly
•Set aside time each week
•Get regular automated tracking reports



Activity:

1. Create a draft results spreadsheet. 
2. List the built-in measurement tools in your 

marketing software or other analytics sources. 
3. Determine what conclusions can you draw 

from the data.



Key Five - Produce Consistent 
Content With An Organized 
Content Marketing Plan
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Keep A Consistent Schedule

•Reliability is key when creating content
•Publishing too often can have a negative effect
•Create a schedule to define when you’ll publish



Look For Corners To Cut

•Look for corners to cut to save time and expense
•Repurpose, automate and keep an idea file
•Don’t cut corners on quality



Keep Everyone On The Same Page

•Make sure your whole team is on the same page
•Everyone should know the big picture
•Make sure there’s good communication 

between members, vendors, etc.



Plan Ahead

•Plan each step ahead of time
•Keep content loaded up ahead of time
•Plan publishing from the point of the audience



Stay Current

•Put a plan in place to gather new info to stay 
current

•Subscribe to or follow similar creators
•Wait to write about something new until 

someone else does then judge reactions



Diversify Your Content

•Don’t just focus on recreating successes
•Produce in as many formats as possible
•Regularly try adding something new to the mix



Prioritize On Your Calendar

•Prioritize tasks related to content
•Choose which tasks should be done each day
•Adjust according to your progress tracking



Activity:

1. Analyze your current method and 
schedule of content creation. 

2. Note ideas for tactic 
implementation, steps, and time 
frames.



Conclusion –
Create Your Action Plan



You’ve Learned:

•The importance of high quality content
•How to produce content your audience will love
•Tips on effective content creation
•How to distribute the content you produce
•Everything you need to put together a 

comprehensive content plan
•How to track your progress so that you can make 

the changes you need to make to improve it



Some Points To Remember:

•You need to publish content consistently
•Monitor performance
•Make changes accordingly
•You need to be always present
•Respond to comments and messages
• Interact to build connections
•Delegate tasks to others
•Content is not about yourself
•Aim at your audience and their interests



Activity:

1. Review your notes
2. Identify 5 action steps you can take immediately 
3. Determine what you need to be consistent
4. Create an Action Plan to list the tasks you will do



Content Creation Mastery
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